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CIT has joined AACO Industry Partnership Program in 2008 

    DAE continues to grow wide-body lease portfolio -- DAE Capital announced the completion of the 
acquisition of three new Pratt and Whitney-powered Airbus A330-200 wide-body aircraft ordered by 
Kingfisher Airlines from Airbus.  
Delivery of all three aircraft concluded in Aug-08. Dubai-headquartered DAE Capital currently has 33 
aircraft on its books, with a further 200 Boeing and Airbus aircraft on order with deliveries commencing 
from 2010.  
The continuing growth of DAE’s leasing business reflects their position as an emerging power within the 
aviation and aerospace sector. The Middle East is recognized for being one of the world’s most ambi-
tious and dynamic regions and their goal is to continue to develop DAE business synergies and fully 
transform the aviation experience.  
DAE continue to grow the business and broaden the portfolio based on customer demand. This latest 
acquisition is a welcome addition to their fleet and it’s their intention to continue to expand the business 
through 2008 and beyond. Through agreements such as these DAE is able to strengthen its business 
operations and ensure it is best placed to manage its fleet range and versatility. The enhanced services 
available from DAE Capital set them apart in the leasing businesses and have helped provide them with 
the competitive advantages all airline operators seek.                                    

     CIT arranges acquisition financing for ABC Funding, Inc.-- CIT Group Inc. announced that it ar-

ranged a senior secured credit line for ABC Funding, Inc. (ABC) (OTCBB: AFDG) to complete its $42 

million acquisition of Voyager Gas Corporation, a Texas-based energy company.  

Financing for the deal was arranged by CIT Energy, a unit of CIT, which served as administrative agent.  

 

DAE Capital has recently joined AACO Industry Partnership Program 
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    Engine Lease Finance Corporation (ELF) is once again delighted to be an Industry Partner to the 

AACO . Founded in 1989 and headquartered in Shannon, Ireland, ELF is the world’s largest independent 

aero-engine lessor. It is owned by BTMU Capital Corporation of Boston, USA, which itself manages in 

excess of US $4 billion in assets, including over 160 aircraft. In turn, BTMU Capital Corporation is owned 

by he Bank of Tokyo-Mitsubishi UFJ, Ltd. - the world’s largest financial institution. The ELF Group of 

companies is in a rapid phase of expansion and the present portfolio is approaching 200 engines valued 

at some US$900 million. With spare engine leasing now an established and growing business in its own 

right, ELF enjoys excellent relationships with many airlines worldwide. Among these are some significant 

Arab carriers. ELF looks forward to continuing its long-term partnership with its existing customers and to 

forging new relationships through the medium of the AACO. 
 

The Flight Register joined AACO Industry Partnership Program in 2008 

     The flight Register: The Flight Register’s Passenger Information Database (‘PID’) enables airlines to 

control and exploit their own passenger data. The PID seamlessly integrates data sources, including: DCS 

and CRS information, (booked, flown and paid data), frequent flyer clubs, crew data, credit card fraud lists, 

airframe and class capacity, problem passengers, e-mail marketing lists and text messaging database. 

Managers and staff who will benefit are Sales Managers, Revenue Management Managers, Data Ana-

lysts, Revenue Leakage/Integrity Managers, Route Analysts, Security Managers, APIS managers, and 

their staff. The Flight Register’s Passenger Information Database is a low-cost, high-performance solution 

which provides disproportionately high cost savings and additional revenue. It is flexible and easy to in-

stall. 

APIS –Advanced Passenger Information and Border Control: The Flight Register provides free infor-

mation to AACO airlines on (i) APIS information requirements worldwide; (ii) which countries are likely to 

announce new APIS requirements; (iii) how to minimise compliance costs and (iv) how to create commer-

cial benefits from providing API. 

ELFC– AACO Partner  since 2003 
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GECAS– AACO Partner  since 2003 

     Fraport extends airport holdings -- Fraport has been building a growing ‘family of airports’ through 
management contracts, joint ventures and equity investments. Meanwhile the Fraport group is active on 
four continents.  
In June 2008 two Fraport teams have taken over the management of the international airports in Riyadh 
and Jeddah, Saudi Arabia.  
With the acquisition of a 24.5 percent share in Xi’an Xianyang International Airport Co., Ltd, Fraport was 
the first foreign airport operator to invest in a Chinese airport. Fraport is negotiating for entering other 
Chinese airports.  
Focus on China, India and Eastern Europe: In addition to the rapidly-growing Chinese market Fraport 
focuses on Eastern Europe and India. On the Indian subcontinent Fraport already has a holding in the 
international airport at Delhi. In Eastern Europe, after Burgas and Varna in Bulgaria, St. Petersburg is 
another expansion target for Fraport. Its holdings in various airports now contribute more than a fifth of 
the group’s profit. Fraport is not a silent partner in these ventures. It is in fact in charge of the opera-
tional management of the airports.  
Managing Riyadh and Jeddah Airports: Under a management contract 13 employees of Fraport AG 
have started working at the Saudi Arabian airports of Riyadh and Jeddah in June 2008. The General 
Authority of Civil Aviation (GACA) conducted an international bidding process to find partners for man-
aging and developing the three largest international airports in Saudi Arabia – Riyadh, Jeddah and 
Dammam. Fraport bid for Riyadh and Jeddah and won against various competitors. During the six-year 
contract period for both airports, the Fraport management teams will be responsible for daily operations 
and for leading a wide range of projects. In particular, the focus will be on developing both airports and 
improving service quality, as well as on sustainable traffic growth.  An important element during the en-
tire contract period is an extensive training program for all levels of management at Riyadh and Jeddah 
airports. 
 

     GE Business Jet operations center to support Walter Engines Operators -- While celebrating the 
one-year anniversary of its successful Business Jet Operations Center, GE Aviation is moving quickly to 
provide operators of Walter M601 turboprop engines with the same GE support umbrella. 
 
A year ago, GE Aviation established the Business Jet Operations Center at its headquarters in Cincinnati, 
Ohio. The center provides rapid and single-contact support to operators of business jets powered by thou-
sands of GE's CF34, CF700, and CJ610 engines, as well as CFM International's CFM56 engines.  
 

Fraport– AACO Partner  since 2001 
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    GlobalCollect appoints Miles Flint as Chairman to the Supervisory Board—GlobalCollect, the 

world’s premier payment service provider of local e-payments, is pleased to announce the appointment of 

Miles Flint as Chairman to its Supervisory Board with immediate effect.  From 2004 to 2007, Mr. Flint was 

President of Sony Ericsson Mobile Communications AB (SEMC), where he was responsible for all as-

pects of SEMC’s global operations serving consumers and operators alike. Prior to that, he held various 

senior positions at Sony for thirteen years, lastly as President Consumer Marketing for Sony Europe. 

Commenting on the appointment, Jan Manten, CEO of GlobalCollect, said: “I’m delighted to welcome 

Miles to the Supervisory Board.  His industry acumen and wealth of experience gained from working in 

global markets will prove invaluable in helping shape and realize our future expansion plans and growth 

strategy. Miles has an impressive track record and a reputation as a visionary and instigator of successful 

business developments worldwide and we look forward to working with him.” 
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IAS– AACO Partner since 2008 

    IAS Environment: IAS is the co-operation agency for international education of the French aerospace 

industries association (GIFAS). Based in Toulouse, the European aerospace capital, IAS is an independ-

ent non-profit making association with 25 years of experience. The Institute is directly under the supervi-

sion of the International Comitte of GIFAS. IAS members are the major aeronautic & space companies 

such as EADS (Airbus, Eurocopter, MBDA, Astrium, ATR), SAFRAN (Snecma, Turbomeca, labinal), 

THALES, DASSAULT, Aeronautic and Space SME’s. IAS works in close cooperation with majors French 

official bodies activities in aerospace sectors. Activities Objective: To develop a network of foreign part-

ners, leaders, in the aeronautical and space domain, through educational programmes, research support 

and professional training support, which allowed to build educational programmes and solutions dedi-

cated to industrials members of GIFAS (French Aerospace Industries Association) for their exportations 

and international industrial partners. Main Axis of Activities: Regarding the above described objective, 

the activity can be split in 3 main steps :  

− Mission dedicated to partners identification or existing links updating,  

− IAS annual Programme (FASIA) 

− Specific educational support for IAS partners.               

GlobalCollect – AACO Partner since 2007 
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    IBS Software Services—The IBS Group (IBS) is a leading global provider of new-
generation IT solutions to the Travel, Transportation and Logistics industry. IBS offers a range 
of products and software development services in: 
    - Airline Passenger Services  
    - Airline & Airport Operations  

    - Airline Cargo & Logistics  
    - Oil & Gas Logistics  
    - Travel & Cruise Management  
IBS operates from nine business centers, spread across the Americas, Europe, Middle East, and Asia-
Pacific. IBS also operates four development centers, the major ones being SEI CMMI Level 5 and PCMM 
Level 5 assessed, ISO 9001:2000, TickIT and ISO 27001:2005 certified. IBS’ clientele include some of the 
world’s best airlines, airports, cruise lines, tour operators and oil & gas companies. Major corporations like 
Nippon Cargo Airlines, Emirates, Cathay Pacific, Air Canada, Air New Zealand, South African Airways, 
Qatar Airways, BAA Plc (London’s Heathrow and Gatwick Airports), Shell International, Travelport Inc., 
SITA, HBSi, Orbitz, Cunard, Royal Caribbean Cruise Lines, Brendan World-wide Vacations and Vail Re-
sorts, among others, trust IBS solutions to manage their mission-critical operations. IBS believes in offer-
ing true value addition by using its vast business domain competence and expertise in technology to pro-
vide transformational solutions that help our clients redefine their businesses. The passion and commit-
ment of our people to achieve and excel in all that they do, is what makes IBS unique.  

    Dr. Myles Druckman, Vice President, Medical Services, presented at Occupational Executive 
Safety Summit, Arlington (USA) -- Occupational Health and Safety Magazine hosted its annual Execu-

tive Safety Summit.  Dr. Druckman spoke on “Global Health Management: Risks and Rewards.”  Atten-

dees learned some of the key global health risks that challenge organizations and the key standards com-

panies are implementing to deliver an effective global corporate health program. 

 

    5th Asian Conference on Claims Management in Insurance, Singapore -- Dr George Khoo, Medical 

Director for Learning & Development at International SOS Asia, spoke on "Global Medical Risk Manage-

ment through Medical Monitoring". 

 
 
 
 
 

International SOS - AACO Partner since 2007 

IBS – AACO Partner since 2006 
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 AACO and Kenyon sign an MOA on Emergency Management Services -- Kenyon International 
Emergency Services of Houston, Texas signed a Memorandum of Agreement (MoA) with the Arab Air 
Carriers Organization (AACO) at AACO’s 41st Annual General Meeting here today.  The agreement pro-
vides a range of emergency management services which AACO member airlines will be able to bilater-
ally sign an individual contract with Kenyon. Kenyon CEO, Robert Jensen said, “AACO and its members 
have taken a leadership position in recognizing the benefits and needs of emergency response and pre-
paredness in the aviation industry.  We are pleased to extend our emergency response services to the 
airlines of AACO”. “The Arab Airlines, and indeed the Airlines of the world place safety first and foremost. 
Yet, accidents unfortunately happen. That is why, This partnership with Kenyon will enable AACO’s con-
tracted member airlines to positively benefit from Kenyon’s worldwide resources and extensive experi-
ence in managing large-scale air disasters,” said AACO Secretary General Abdul Wahab Teffaha. “With 
Kenyon’s training program and pre-prepared materials, our airlines will be able to draw references from 
Kenyon’s experience-based data bank when reviewing their own internal plans and procedures. This will 
help to streamline their crisis preparedness, ensure consistent response standards and be able to assist 
other member airlines in times of need“, added Teffaha. Kenyon will provide the following services to 
AACO contracted member airlines: search and recovery operations; family assistance which includes 
assisting in collecting ante-mortem records and family interviews; supporting, or in some cases, estab-
lishing morgue operations; human remains identification and repatriation; collection and return of per-
sonal effects and crisis management.  
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    Jeppesen electronic charts now operational on Airbus A380 electronic flight bag--Jeppesen has 
successfully implemented its full global library of digital terminal charts, including approaches, arrivals, 
departures, and airport diagrams, with the Airbus A380 Electronic Flight Bag (EFB). 
The Jeppesen electronic chart application is fully integrated into the Airbus A380 EFB, eliminating the 
need for airlines to manage thousands of paper charts. Jeppesen electronic charts can be used in all 
phases of flight, and both EFBs are fully interconnected allowing the captain and first officer to easily co-
ordinate charts and information when necessary. A connection to the FMS reduces crew workload by 
helping pilots organize charts per the FMS-entered flight plan. Jeppesen electronic charts can be dis-
played in a day or night mode, and configured for multiple views, such as full chart, or combinations of 
the header, plan view and minimums. Charts can be printed on board should the crew desire hard cop-
ies. Qantas, the launch customer for this service, recently took delivery of the first Airbus A380 equipped 
with Jeppesen electronic charts and is operational now. Jeppesen is also working with Singapore Air-
lines to deliver electronic charts for its Airbus A380s. 

Jeppesen Group - AACO Partner since 2008 

Kenyon  - AACO Partner since 2008 
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    Virgin Atlantic selects Mercator's skychain as their next generation cargo business solution -- 
Virgin Atlantic has become the latest customer for SkyChain with Mercator. Mercator plans to complete 
implementation by the end of April 2009. The solution will be implemented in Virgin Atlantic Cargo head-
quarters in Crawley, England, to be used by their staff and appointed partners globally. The British carrier 
becomes the fifth airline to join an impressive client list for Mercator's SkyChain solution, including Emir-
ates Airline, Swiss WorldCargo, Midex Airlines, and SriLankan, proving SkyChain to be one of the indus-
try’s key future cargo solutions. SkyChain offers a number of advantages over existing systems. Benefits 
include compatibility with a wide host of customer systems, capacity to accommodate upgrades and 
changes through Java architecture, and real-time access and updates, all designed to address the current 
needs of today's cargo customer.   
   
    Skychain links Mercator and Srilankan Airlines -- SriLankan Airlines has signed up for SkyChain 
with Mercator. This partnership clearly demonstrates that major players have confidence in Mercator's IT 
solutions to reduce costs and increase revenue. Mercator plans to complete implementation by the sec-
ond quarter of 2009. The solution will be hosted out of Mercator’s data centers in Dubai and used by au-
thorized SriLankan cargo users out of Colombo and other outstation cargo offices globally. The solution, 
wholly developed by Mercator in Dubai, has been designed to manage every aspect of an airline’s cargo 
business. Using the latest Java technology, it transforms information into a powerful asset with data fully 
utilized to maximize performance, raise service quality and optimize resources. Processes are stream-
lined and enhanced and the latest industry developments, such as IATA’s e-freight initiative, are fully sup-
ported. SriLankan Airlines is the national flag carrier of Sri Lanka and flies to over 30 international destina-
tions.   

   College Credit with Pilot Training at Phoenix East Aviation--Phoenix East Aviation is partnering 
with three U.S. universities so that you can earn college credits for flight training.  Those schools are 
Utah Valley State College, Mountain State University, and Embry-Riddle Aeronautical Univesity's Ex-
tended Campus (Orlando).  You can work toward an aviation-related degree. Credit for flight training can 
be applied for an Associate in Science and/or Bachelors in Science in Aviation. 
 

Communications in the Air -- Clear and precise communication is important when you're flying, be-
cause always, safety is foremost. Therefore, when pilots are talking to air traffic controllers, the need for 
clarity is vital. Also, when you are another aircraft monitoring radio transmissions of pilots flying around 
you, any message that isn't understood correctly can have critical consequences. Therefore, civilian and 
military pilots (as well as U.S. ground military forces) rely on the phonetic alphabet to clarify communica-
tions and prevent misunderstandings.  

Mercator– AACO Partner  since 2003 

Phoenix East Aviation joined AACO Industry Partnership Program in 2008 
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     Word by Quali-audit --  
Quali-audit: Quali-audit, as IATA / IOSA Audit Organization has a highly experienced and culturally di-
verse team of professionals who are actively engaged in the IOSA program. With our continuous moni-
toring of IOSA we are well positioned to assist AACO members in preparing for initial or renewal IOSA 
audit. As of August 2008 165 of the 230 IATA members were IOSA registered; In MENA region 17 air-
lines were registred and 13 were closing findings.  
 
Quali-audit is creating an Endorsed Training Organisation accredited by IATA to train IOSA auditors. We 
expect the first IOSA Auditor Training session from February 9 to 13, 2009. 
 
Quali-audit has recently performed IOSA audit renewal of Air Algérie, Air Madagascar, Nouvelair, and 
Tunisair. 
 

   Sabre’s Traveler Security & Data Suite enhances reporting options; helps business travel pro-
grams reduce costs– Answering the growing need for business travel professionals to access timely and 
relevant business intelligence, Sabre released additional reporting features through its Traveler Security 
and Data Suite (TSDS). The new reports enable users to better manage supplier tracking, aide in negotia-
tions and monitor policy compliance. These reporting enhancements supplement an already robust report-
ing suite introduced with TSDS’ launch in 2007. The five specific new reports can be run ad-hoc or auto-
matically scheduled to help customers in managing carbon emissions reporting, air market share and ho-
tels. The new reports include: 
 1- Air market share summary – for selected origins and destinations, provide a summary report of market 
share and segment counts for the top four carriers 
2- Air market share trend – for a single origin and destination, provide month-over-month, quarter-over-
quarter or year-over-year market share trends for the top four carriers 
3- Hotel rate summary – provide the average nightly rate, number of days and total spend per city 
4- Air carbon emissions summary – view total air segments and CO2 emissions by tons or kilograms 
Air carbon emission segment O&D summary – view a summary of total air segments and CO2 emissions 
broken down by segment origin and destination. These new reports are available today to travel agencies 
using Sabre in North and South America and 12 countries in Europe. Corporations using Sabre and Get-
There together also have access to TSDS reporting. For strategic planning purposes, TSDS users can 
now run reports and trend up to three years of historical data, as well as ticketed and un-ticketed pre-trip 
data. This type of data affords travel procurement professionals opportunities to identify cost saving oppor-
tunities via supplier management and/or policy enforcement. Corporations focused on sustainability gain 
from new carbon emission reporting now available via TSDS. 

Sabre Airline Solutions– AACO Partner since 2002 

Quali Audit– Lately joined AACO Industry Partnership Program 
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     Barriers to change are high in world of airline merchandising– A survey of airlines across the 
globe, released by Sabre Airline Solutions Consulting, shows that despite widespread marketplace dis-
cussion regarding the importance of generating ancillary revenues, the majority of carriers have made lit-
tle progress toward executing innovative merchandising strategies like bundling and unbundling airfares 
to help increase airline revenues. According to the survey, airlines cite a number of reasons for the lack of 
progress, including the perception that merchandising is too difficult to put into operations, as well as con-
cerns about consumer rejection or brand impact of the various merchandising options.  Sabre consumer 
research has found that travelers value maximum choice when deciding which airline products and ser-
vices to purchase, with one-third preferring a hybrid of bundled and unbundled pricing options. If airlines 
match their offerings with traveler wants, they can increase consumer loyalty. The global survey of nearly 
90 airlines, which represented a strong mix of business models and carriers of various sizes, indicated 
that 36 percent agree that, other than fuel costs, revenue growth via pricing action will be their greatest 
business challenge over the next two years. With revenue growth a top priority and challenge for airlines, 
they find themselves in unchartered territory. To help increase revenues during times of economic uncer-
tainty, some airlines are pursuing more traditional tactics such as frequent flier products and services, in-
cluding co-branded credit cards, and the selling of advertising space on their Web site or in-flight materi-
als. Frequent flier mile programs remain a top strategic priority for one-in-three airline decision makers, 
twice the rate of using fare families/branded fares, the next highest-rated merchandising opportunity. Sell-
ing advertising is the ancillary revenue strategy being implemented by 50 percent of airline decision mak-
ers surveyed.  

     Techspace Aero and CIAM has successfully completed the test campaign aimed at validating a 
low pressure compressor for cleaner engines within the European VITAL program context  -- SA-
FRAN Group and CIAM have successfully completed a test campaign of a low pressure compressor pro-
totype integrated in an aeronautic engine fan module.  
The research has been carried out under the European VITAL program, whose objective is to reduce fuel 
burn, noise and CO2 emissions of aircraft engines. The technologies designed by Techspace Aero and 
tested at CIAM aim to make the low-pressure compressor more compact and lighter by improving aero-
dynamics. The fan module has successfully completed a savent weeks test programme. The program 
started July 3rd, with extended performance evaluation and booster mapping at low and high rotation 
speed.  
It was carried out at the unique CIAM facilities which enabled altitude testing at low pressure and tempe-
rature conditions. This program marks success for the Belgian and Russian companies, paving the way 
to future EU-Russia collaboration. Techspace Aero is keen to emphasize the essential support provided 
by the Walloon region and European authorities without whom such breakthroughs could not be achie-
ved. The new technology will now be embedded in the upcoming engine generation, including the Leap X 
program developed by CFM International (JV between General Electric and Snecma, SAFRAN group), 
which aims to drastically reduce fuel burn. 

Sabre Travel Network– AACO Partner  since 2003 

SAFRAN– AACO Partner since 2007 
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    Seabury Serves as financial advisor to US Airways Group, Inc. in completing $950 million of 
financings– Seabury Group LLC’s broker-dealer unit announced that it served as financial advisor to US 
Airways Group, Inc. in securing $950 million of new financing through a series of transactions with sev-
eral of the company’s strategic business partners. This follows the August 2008 successful $179 million 
common equity offering for which Seabury also advised US Airways. Since being retained by US Airways 
in mid-summer, Seabury has assisted the company in securing a total of approximately $1.1 billion in 
new financing and financing commitments. During that same period, the airline industry has been buf-
feted by a deep credit crisis and significant challenges arising from severe fluctuations in fuel costs and 
changes in global travel demand. The fact that US Airways has raised over $1 billion since it announced 
second quarter earnings demonstrates the kind of cooperation that is possible, even in an extremely 
challenging industry environment and during an unprecedented global credit crisis. US Airways, along 
with US Airways Shuttle and US Airways Express, operates approximately 3,200 flights per day and 
serves 200 communities in the U.S., Canada, Europe, the Caribbean, and Latin America. The airline em-
ploys more than 34,000 aviation professionals worldwide and is a member of the Star Alliance network, 
which offers customers 18,000 daily flights to 965 destinations in 162 countries worldwide. 

Shell: Every day, at over 880 airports across 70 countries, Shell Aviation provides fuel for more than 
7,000 aircraft, refueling a plane every 12 seconds. Shell Aviation has invested heavily in the future of 
aviation. Particularly in the areas of new locations, upgrades to existing ones, technical advances, and 
people - at local, regional and global levels. It is one of the few oil companies with research and devel-
opment facilities dedicated to the aviation sector.   
Shell Aviation is a world leader in marketing aviation fuel and operating airport fuelling facilities, but it 
also has a huge range of knowledge on everything from formulating better fuels to designing and man-
aging cost-effective installations.    
The company has invested heavily in the future of aviation - in new locations and in upgrades to existing 
ones, in technical advances, and in people - at local, regional and global levels.  It is one of the few fuel 
companies with Research and Development facilities dedicated to the aviation sector.    
Following an investigation of customer requirements, Shell Aviation has made major improvements to 
the way it works, in order to offer greater efficiency, responsiveness and professionalism.    
Its operating methods major on local strength backed by global support and it places great emphasis on 
training, meaning that the skills and professionalism of its people are maintained at a higher level than 
ever before. 

Seabury Aviation Aerospace – AACO Partner since 2008 

SHELL– AACO Partner since 2002 



41 

 

     Microsoft and Travelport Team to help Airlines, Travel Industry Suppliers, and Travel Agen-
cies enrich and personalize the traveller experience -- Microsoft Corp. and Travelport announced 
they are teaming together to develop an integrated set of services targeted for the travel industry to ad-
dress challenges faced by travellers, suppliers, and travel agents. Through the collaboration, Microsoft 
and Travelport will explore the development of services designed to improve the traveller experience 
and to provide airlines, travel suppliers, and travel agencies, including travel management companies 
(TMCs) and online travel agents (OTAs), with new revenue and cost reduction opportunities, broader 
distribution reach, and improved customer satisfaction and loyalty. The services are slated for Q1 2009. 
In the travel industry, Microsoft is focused on helping airlines and service providers deliver a highly per-
sonalized travel experience across all channels and from all devices. This includes helping service pro-
viders to better identify travellers, understand their individual preferences and needs, and build a strong 
emotional connection through all stages of travel. The company processes 1.1 billion travel transactions 
per day. More than 63,000 travel agencies rely on Travelport to drive productivity, lower operating costs 
and serve millions of travellers throughout the world.  

Our Partners News 
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     Over 50 airlines choose SITA to meet Indian requirements on advance passenger information -
- Aviation IT specialist SITA announced that over 50 airlines flying into India will use its communications 
network to meet new Indian government requirements for the provision of advance passenger informa-
tion 15 minutes after flight departure. Following a test period, over 50 airlines are already using SITA’s 
community Advance Passenger Information System solution which has had to be customized to meet the 
new security requirements of the Indian government and particularly the special requirement for submis-
sion of APIS data in XML files rather than the standard US or UN Edifact. By the end of the year almost 
all of the airlines serving some 75% of all India-bound passengers, will deliver APIS information using this 
system. In line with ICAO Recommended Practice, APIS collects basic biographical information from ma-
chine-readable travel documents such as passports and visas - in other words the same information that 
would be provided to border agents. 
    Tunisair and Sita complete IT outsourcing deal--SITA announced the establishment of a joint ven-
ture with Tunisair and local partner, MEDSOFT, for the complete outsourcing of the national carrier’s IT 
needs for the next ten years. Tunisair’s fleet of 30 aircraft is currently being renewed. In July 2008 Tuni-
sair ordered 16 new Airbus and signed an industrial agreement which allows for the creation of 2,000 
new jobs in Tunisia. The IT master plan, which will be implemented by AISA (Aviation IT Services Africa), 
the name of the joint venture, over the next three years, will bring Tunisair’s IT platform into line with in-
ternational standards, upgrading existing applications and delivering new ones where necessary. It will 
cover everything from IT infrastructure to applications and integrated solutions that improve passenger 
processing and sales. A specific focus of the IT Master Plan will be on integrated flight operations with a 
view to maximizing aircraft usage while reducing fuel costs. Passenger management will also be ad-
dressed in order to take full advantage of direct channel ticket sales, reduce costs and improve Tunisair’s 
overall competitiveness.  

SITA– AACO Partner since 1998 

Travelport– AACO Partner since 2000 
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     Unisys elects corporate transformation leader J. Edward Coleman as Chairman and CEO– Uni-
sys Corporation announced that its Board of Directors has elected J. Edward Coleman, 57, as the com-
pany’s new chief executive officer. Coleman’s election includes both the Unisys chairman and CEO roles.  
Henry Duques will relinquish his non-executive Chairman title but become lead director on the Board.  
 
     New software releases enrich enterprise solution development capabilities -- New releases of 
Unisys Agile Business Suite and Business Information Server software further Unisys commitment to pro-
vide clients with advanced solution development environments for the real-time enterprise. These soft-
ware releases make use of industry-standard methodologies and technologies to support a wide range of 
development skills. They provide end-to-end business process integration and support multiple run-time 
operating environments from a single solution definition based on a business model. 
 
     New offerings help CIOs boost infrastructure power to address increasing business volume, 
reduce costs and protect application investments – Unisys Corporation announced a range of power-
ful offerings for its family of ClearPath mainframe-class servers, as well as enhanced application develop-
ment software. These offerings are designed to help clients create a flexible, real-time infrastructure in 
which IT resources automatically handle rapid changes in business requirements while reducing costs 
and making complexity transparent to users.  

Issue 20— October 2008 Daily news on www.aaco.org 

Unisys– AACO Partner since 2005 
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Sun Mon Tue Wed Thu Fri Sat 
      1 

2 3 4 5 6 7 8 

9 10 11 12 13 14 15 

16 17 18 19 20 21 22 

23 24 25 26 27 28 29 

30       

November 2008 

Sun Mon Tue Wed Thu Fri Sat 
 1 2 3 4 5 6 

7 8 9 10 11 12 13 

14 15 16 17 18 19 20 

21 22 23 24 25 26 27 

28 29 30 31    

December 2008 

AACO 5th Technical Forum/Cairo 

AACO Technical 
Committee Meeting 

/ Cairo 

Arab Aviation 
Summit/  

Sharm El Sheikh 

AACO Joint Fuel Purchase Group Meeting/ Cairo 

AACO Joint Fuel 
Purchase Group 
Meeting/ Cairo 

Crew Management Conference 
2008/ Dubai 

Planning & Developing of Human 
Resources Committee Meeting / 

Beirut 
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For additional information, kindly contact Mr. Ahmed Rihan/ Ex-
ecutive Director – AACO Training Center-Amman: 

Email: rtc@aacortc.com 

Sun Mon Tue Wed Thu Fri Sat 
      1 

2 3 4 5 6 7 8 

9 10 11 12 13 14 15 

16 17 18 19 20 21 22 

23 24 25 26 27 28 29 

30       

November 2008 

Airline Security Foundation 
& Airline Security for 

Ground Services / Sanaa 

Managing People Performance / Muscat 

Human Factors for Maintenance Engineers / Khartoum 

Airline Security Foundation & Airline Security for Ground  
Services / Sanaa 

Human Factors for Maintenance  
Engineers / Khartoum 

Human Factors for  
Maintenance Engineers / 

Khartoum 

Airline Security Foundation & Airline Security for Ground Services / Sanaa 

Airline  
Security 

 Foundation & 
Airline  

Security for 
Ground  

Services / 
Sanaa 

Shipping Guide Lines for  
Infectious Substances / 

Dammam 

Shipping Guide Lines 
for  

Infectious Substances / 
Dammam 

Shipping Guide Lines for  
Infectious Substances / Dammam 
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AACO member airlines were established in the following sequence: 

About AACO  
The Arab Air Carriers Organization “AACO”, established in 
1965 within the framework of the Arab League of States, is the 
Regional Association of the Arab Airlines who have their home-
base in countries members of the Arab League. 
 
AACO’s mission is to promote cooperation amongst Arab air-
lines and to serve their common interests through service ex-
cellence.  
 
AACO's Objectives: 
− To promote the highest safety standards. 
− To provide a framework for a better economic environment 

for airline operations. 
− To promote high standards of consumer driven services. 
− To provide high quality and cost effective framework for hu-

man resources development. 
− To invest in the synergy of interaction between members 

through establishment of joint projects.  
 
AACO Homebase & Airlines 
AACO’s homebase comprises the following countries: 
Democratic Republic of Algeria, Morocco, United Arab Emir-
ates, Bahrain, Republic of Iraq, Republic of Yemen, Kuwait, 
Libyan Arab Jamahiriya, Lebanon, Arab Republic of Egypt, 
Qatar, Syrian Arab Republic, Hashemite Kingdom of Jordan, 
Republic of Sudan, Kingdom of Saudi Arabia, Tunisia, Oman, 
Palestine, Somalia, Mauritania, Djibouti and Comoros. 

85 Anis Nsouli St., Verdun 
P.O.Box: 13-5468 

2044-1408 Beirut– Lebanon 

Phone: 00961-1-861297/8/9 
Fax: 00961-1-863168 
Email: info@aaco.org 

www.aaco.org 
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1. Egypt Air (1932)  
2. Iraqi Airways (1945) 
3. Middle East Airlines (1945) 
4. Saudi Arabian Airlines (1945) 
5. Syrian Arab Airlines (1946) 
6. Sudan Airways (1946) 
7. Tunis Air (1948) 
8. Gulf Air (1950) 
9. Air Algerie (1953) 
10. TMA (1953) 
11. Kuwait Airways (1954) 
12. Royal Air Maroc (1957) 
13. Yemen Airways (1962) 
14. Royal Jordanian (1963) 
15. Libyan Airlines (1964) 
16. Emirates (1985) 
17. Oman Air (1993) 
18. Qatar Airways (1995) 
19. Palestinian Airways (1995) 
20. Jordan Aviation (2000) 
21. Afriqiyah Airways (2001) 
22. Etihad Airways (2003) 
23. Air Arabia (2003) 
24. Air Cairo (2003)  

Issue 20— October 2008 
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AACO Industry Par tners  
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References: 
The news included in this bulletin are collected from various sources as follows: 

AACO     ATW Online 
AACO Industry Partners   OAG 
ICAO     ACI 
EC      TravelDailyNews 
Airlines’ websites    Airports’ websites 
Various newspapers   ATI 
Gulf News     Arab News 
Khaleej Times    MENAFN 
Arabian Business    CAPA 
AMEInfo     Others     
 

 
Where the news item was not based on various sources, AACO clearly mentions the source. 
When the source is AACO, other parties may publish the information provided by AACO, but with refer-
ence to the source. 
 
Definitions: 
1. Geographical Areas: 

− North America: Includes the following countries: USA, Canada. 
− Mid Asia: Includes the following countries: Bangladesh, India, Iran, Afghanistan, Turkey, Pakistan, 

Sri Lanka. 
− Australasia: Includes the following countries: China, Hong Kong, Malaysia, Philippines, Singapore, 

Thailand, Japan, Indonesia, Australia. 
− Latin America: Includes the following countries: Argentine, Peru, Mexico, Brazil, Paraguay, Vene-

zuela, Cuba, Nicaragua, Puerto Rico, Chile. 
− Europe: Includes the European countries. 
− Arab World: Includes the Arab countries. 
− Sub-Saharan Africa: Includes the African countries except Arab countries in North Africa which 

are: Egypt, Sudan, Libya, Tunisia, Algeria, and Morocco.  
 
2. Abbreviations: 

− RPK: Revenue Passenger Kilometer 
− ASK: Available Seat Kilometer. 
− PLF: Passenger Load Factor. 
− RTK: Revenue Tones Kilometer. 
− ATK: Available Tonnes Kilometer. 
− WLF: Weight Load Factor. 
 

All statistics in this bulletin represent the absolute number of passengers unless mentioned oth-
erwise. 
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For any comments or suggestions, please write to: 
 Ms. Manal Fares 

Senior Specialist - Industry Affairs  
Email: TheNashra@aaco.org 

mfares@aaco.org 
 

Or 
 

Mr. Rashad Karaky 
Specialist - IT and Economics Unit  

Email: rkaraky@aaco.org 


